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Free enterprise economy, also called The capitalist economic system is a politico-economic mode of production in which all decision on the management of the community are made by individuals this type of economy is based on the following criteria.

· Private property, i.e. private ownership and control of the means of production.
· Private profit, i.e. creation of economic activities by individuals in order to make more profit.
· Creation of market structure which regulates these economic activities.
· Laissez-faire principles which lead to competition between the different supplies of goods and services.
In this mode of production, the state does not intervene in other economic sphere. Its role is supportive rather than interventionist. In other words, the state seeks to provide the conditions which are necessary for the economic framework to prosper.
In the later forms of capitalism, the role of the state has become more influential and significant, in the sense that it attempts to control the economy. The aim of such interventions is to create stability and to protect local capital.
A/
1. Say whether the following statements are true or false. 
1- The capitalist economic system is based on liberal principle.
2- The owners of capital always seek to provide the necessary condition for them to make more profit.
3- In the capitalist economic system, the workers control the means of production.
4- The role of the state in " pure" capitalism into intervene in the economic sphere.


2. Provide a title to the text.  ……………………………



3. Synonyms:
Firm =……………….                                     Considerable=…………                                                   Intercede= ……………….                              Ways =……………….
  






B/
1.Write the correct question to ask about the underlined word.
Q: ………………....?                   A:  Donald Trump said that.
Q: ……………...… ?                   A:  I study English.
Q: ………….…….. ?                   A:  May  08th  is mother`s day.
Q: ………..………. ?                   A:  They went to a party.
Q: ………………… ?                  A:  My brother is coming.
Q: ………………… ?                  A: She called her mother.
	2.Select the right wh-question and make the necessary changes:
	

	
	


· (…….. / John / come from)?
………………………………………….
· (……………... / it / take from London to Paris)?
…………………………………………
· (………. time / the film / start)?
…………………………………………
· (……… / you / play tennis)?
…………………………………………
· (………….. sports / Lucy / like)?
…………………………………………
· (……………… / they / get to work)?
………………………………………
· (…………….. / she / lived)?
………………………………………
· (……….. / you / ate so much chocolate)?
………………………………………
· (………/ this machine / do)?
……………………………………...
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What is marketing?

Before you start Vocabulary

1 What is marketing? Why is it important? 3 Match the [¥FIRRE words and phrases in the
text with the definitions (1-8).

Readlng 1 ways of telling people about your products

2 Read this article about marketing. Match the

questions (1-6) with the paragraphs (a-f).

1 How do I meet my objectives?

2 What do I want to achieve?

3 What is marketing? L

4 How do I communicate my message? L
5 How do I find out this information? L

6 What do I need to know? Ll

a Marketing is finding out about your customers
and so that you can provide the
right product at the right price.

b Think about the people you want to sell to: your

[EOTTEERIEY. Different products have

different target markets, for example, Swatch

and Rolex watches. Questions to ask are:

* Who are my customers — age, sex, income?

+ What is the size of the market?

« Isit possible for the market to get bigger?

* What about [T INEEIEIaIes — do people
know about my company’s products?

¢ You find out this information through
m re 3. Market research uses
interviews to find out about people’s attitudes
and questionnaires to find out about their
shopping habits.

d When you know who your customers are and
how big your market is, the next step is to set
your objectives. Do you want to increase sales?
To increase [IEGEIENE? Or to make your
product different from the competition?

e Next, think about your for meeting
your objectives. If your objective is to increase
market share, you could:

« find new customers by making your product
more attractive

« take customers from your competitors

* persuade your customers to use more of
your product.

f How will you make your strategy work? What
message do you want to send? There are many

types of| and it’s important to
choose the right one, e.g.

* advertising on TV, in newspapers, etc.

« direct marketing by post (mailshots)

« telesales - selling to customers on the phone

* point-of-sale material in shops - free
samples or special offers.

Now you are ready to your product in
the market. Good luck!

Business and Commerce

2 the part of the total market that buys your
products
3 knowledge of your company’s products

4 other companies that sell similar products

5 finding out about the market
6 to introduce a new product to the market

7 the kind of people you are interested in selling
to
8 a plan you use in order to achieve something

4 Look at the text again. Find and underline:

1 two market research methods
2 three marketing objectives.

Speaking
5 Work in pairs. Take turns to describe the
marketing process. Use these phrases:

First you have to ... m Then ... m Next ...
m After that ... m Finally ...

6 Work in groups. Think of a product you would
like to produce and sell. It could be a new kind of
drink or snack or a new range of make-up. You
decide. Give your product a name.

Writing

7 You have completed the process in Exercise 5 and
are ready to market your product from Exercise 6.
Draw up a marketing report with information
under these headings. Then present your report.

Product name:
Target market:
Objective:
Strategy:
Promotion:

= Get real
Do some research. Think of a product you know
or buy regularly, and about how the company
markets it. Who is their target market? What are
their objectives? Find out what you can about
the company. What is their market share? Who
are their competitors? Tell the class.
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Jobs and industries

n I'm in construction

What do you do? or What is your job?

I'm in construction’. ] (T'm in financial services’. = huilding
2shops
= " 5 = = Sbanks
I'min retail’. ) (Pm in IT (information technology)". i

D Your job

P'm an engineer. I work for
Foster and Partners. I work in
a team that designs buildings.

Pm a manager. I work for
HSBC. I manage workers at a
call centre.

F'm a buyer. I work for
Walmart. I buy the products
that we sell to customers.

I'm a salesman. I work for
IBM. I sell computers to
companies.

NS Other jobs

he
she
‘What does ) do?
Jim
Maria
a She’ a computer programmer. d He’ a construction worker.
b He's a production worker. e Shes a company receptionist.
¢ Jim'’s an industrial photographer. f Maria’s a personal assistant.
they
‘What do do?
Linda and Pablo 1

They're in financial services.

Linda’s a banker. Pablo’s an accountant.

You put a in front of a consonant sound When writing, don't forget the apostrophe ()
and an in front of a vowel sound. in I'm in construction, She’s a manager, etc.

12 Business Vocabulary in Use Elementary to Pre-intermediate
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¥4 Places and departments

S s o work? ) (Lwork in a factory. == (L work in Paris. =
— : ?‘?i =

s ,5‘_'—5&1
o |

in a call centre in a lab

at home on a construction sitc on an oil rig
he He s wsh
does works||| 8 4's10p:
Where she | work? She at head office - the most important office.
do | they They | work |in Shanghai.

m Departments 1

do_[you
Which d does | € kin2
ich department | does | 4 | work in? Don't forget the third person s in the
present simple of verbs, for example in
do | the; He works in the training department.
Y

I work in the production department. We make the company’s products.
She works in the training department. She organizes training courses.

They work in the sales department. They sell the company’s products.

- Departments 2

You can also talk about the department that people work in, like this:

® D'm in production.

® She’s in training.

® They're in sales.

® He’s in accounts. He gets the money from customers and pays everyone that the company
owes money to.

® P'm in human resources (HR). I find new people to work for the company.

® Shesin marketing. She looks after the company’s website.

® They're in research and development (R&D). They find new products for the company

to sell.

® He's in finance. He gocs to banks to find the money that the company needs.

14 Business Vocabulary in Use Elementary to Pre-intermediate
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1.2

1.3

14

1.5

1.6

Complete these sentences about the people in A and B opposite. Look at the example before
you begin.

1 Pminretail. Pma  buyer .1 Wialmart.
I the products that we sell to customers.
2 min .I'm a manager. I
HSBC. I workers at a call centre.
3 PminIT.I’ma B¢ IBM.
I computers to companies.
4 Pmin .P’m an engineer. [ Foster and
Partners. I work in a team that - buildings.

Look at C opposite. Match the pairs of words to make jobs.

(3 computer 2 production 3 industrial 4 construction 5 company 6 personal )

(2 worker b photographer ¢ programmer d receptionist e assistant_f worker )

Look at A and C opposite. Complete these sentences with ‘do’ or ‘does’.

1 What you do? 4 What Aiko and Matsuko do?
2 What she do? 5 What they do?
3 What Richard do?

Write the questions for these answers.

1 $ 3 ?
I'm a salesman. He’s an oil worker and she’s a receptionist.

2 ?2 4 ?
He's an engineer. She’s a banker.

Match the descriptions (1-6) with the people (a—f) in C opposite.
1 He works for Bouygues. He builds tall buildings.

2 He works for Jaguar. He makes cars.

3 She welcomes visitors. She works for Procter and Gamble.

4 She helps her boss. She works for Vodafone.

5 He works for Nestlé. He takes pictures of the company’s factories.
6 She writes computer programs. She works for Microsoft.

Add some extra information for each of the people (1-6) in 1.5 above. Look at the example
before you begin.

1 He's a construction worker in Dubai.

2

o0 sw

Over to you
* What do you do?

* Describe the jobs of three people you know. Who do they work for and what do they do?

Business Vocabulary in Use Elementary to Pre-intermediate 13
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2.1 Look at A and B opposite. Match the pairs of sentences.

1 Iwork in the production department. a I'm in retail.

2 I work in Shanghai. b I make cars.

3 Iwork in a call centre. ¢ I sell machines.

4 I work in a shop. d I'm an oil worker.

5 I work on an oil rig. e I talk to people all over the world.
6 1 work in the sales department. f Our head office is there.

2.2 Look at A and B opposite. Complete these sentences with ‘in’, ‘at’ or ‘on’.

1 Iwork a lab.

2 Idon’t work a construction site.

3 I don’t work home because I want to be with people all the time!
3 N wers TSI

5 He works the accounts department.

6 They work a call centre.

7 One day, I want to work head office. I want to be the boss!

2.3 Look at A and B opposite. Complete these questions.

" Which department T work in the training
T 1 ? department.
2 [ Which department She works in the human
? resources department.
3 [ Which department He works in the production
H department.

Where ?) (1 work at home. ==

85
Where ?) (They work on an oil ig. -

2.4 Look at C opposite. Complete these sentences.

1 Linterview peoplc who want to work for the company. 'm in

She goes to visit customers. She’s in
$he organizes Briglish cousses for paople worlang in the cotipay, SEE¥iA
They decide how much money the company needs to borrow. They're in

2
3
4
5 We organize the company’s advertising. We're in
6
7
8

I'work on the machines that make our products. 'm in
I phone people who haven't paid. I'm in
He works on new products that the company can sell. He s in

Over 4o You

Think of three people you know. Describe the places where they work and the departments
that they work in.

Business Vocabulary in Use Elementary to Pre-intermediate 15
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International trade

Before you start

1 Think of things that you have in your home or
school, e.g. a fridge, a TV, a computer. What are
the names of the companies that made them?

Reading

2 Read the text and correct the statements below.

[

International trade is when companies from
one country sell their products or services in
other countries. For example, the UK
produces cars, machinery, oil, and chemicals,
which it exports to Other
British include services like banking
and travel. These earn for
the UK. to the UK include cars, food,
and electrical goods.

Many companies set up
overseas, either for manufacturing or for
distribution, or both. These companies are
called — Shell, Ford, and Sony
are examples. Most multinational companies
‘think global and act local.’ This means that
they try to understand and cater for the needs
of every market they sell in.

International trade means there are more
companies competing with each other to sell
their products. This means lower prices, which
is good for customers because they pay less
and have more choice. Producers, however,
make less profit. Multinational companies
often look for ways to reduce their costs, for
example, by manufacturing their products in
countries where are cheap.

Changes in the [SRIINTREIE can make a
company more or less competitive. The
exchange rate is the amount of one currency
needed to buy another currency. For example,
in 2002, one British pound bought about 200
Japanese yen, so the exchange rate was 1:200.
If the exchange rate falls, exports become
cheaper, so companies become more
competitive. If the exchange rate rises, exports
become more expensive, so companies
become less competitive.

British companies don't sell overseas.
Multinational companies sell the same
products in different markets.

Increased competition is good for producers
and bad for customers.

Changes in the exchange rate are not important
in international trade.

Vocabulary

3 Match the [FFTFTNIE] words and phrases in the
text with the definitions (1-8). Then write the
words and phrases in your language.

what a company pays for its workers

the type of money used in another country or
market T
the value of one currency compared to another

smaller companies that are part of a larger
company

companies that operate in more than one
country

things produced in your country and sold in
other countries

places abroad where you can sell your products

things produced in other countries and sold in
your country

4 Look at the word map for the verb compete. Make
similar word maps for these words: produce,
employ, operate. Use a dictionary to help you.

competitor
competition

competitiveness

Speaking

5 Work in pairs. You work for a multinational
company. You are looking for a new overseas
market to manufacture and sell your products in.
Look at this information about two possible
international markets. Discuss which market
seems better, A or B.

Market A Market B
Competition from
other exporters high medium
Exchange rates stable rising
Labour costs $$$ $
Personal income
of the population $$5$$ $$

Get real

Use newspapers, magazine articles or the
Internet to find out about a multinational
company that interests you. Find out what it
makes, what are its main markets, and where
its subsidiaries are. Prepare a short talk.

Business and Commerce





